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Disclaimer, Forward Looking Statements .._u.(ﬁ

Forward Looking Statements

This presentation contains certain statements which constitute “forward-looking statements”. These statements include, without limitation, estimates of future
production and production potential; estimates of future capital expenditure and cash costs; estimates of future product supply, demand and consumption; statements
regarding future product prices; and statements regarding the expectation of future Mineral Resources and Ore Reserves.

Where lluka expresses or implies an expectation or belief as to future events or results, such expectation or belief is expressed in good faith and on a reasonable
basis. No representation or warranty, express or implied, is made by lluka that the matters stated in this presentation will in fact be achieved or prove to be correct.

Forward-looking statements are only predictions and are subject to risks, uncertainties and other factors, which could cause actual results to differ materially from
future results expressed, projected or implied by such forward-looking statements. Such risks and factors include, but are not limited to:

+ changes in exchange rate assumptions;

» changes in product pricing assumptions;

* major changes in mine plans and/or resources;

» changes in equipment life or capability;

» emergence of previously underestimated technical challenges; and

» environmental or social factors which may affect a licence to operate.

Except for statutory liability which cannot be excluded, lluka, its officers, employees and advisers expressly disclaim any responsibility for the accuracy or

completeness of the material contained in this presentation and exclude all liability whatsoever (including in negligence) for any loss or damage which may be suffered
by any person as a consequence of any information in this presentation or any error or omission there from.

Iluka does not undertake any obligation to release publicly any revisions to any forward-looking statement to reflect events or circumstances after the date of this
presentation, or to reflect the occurrence of unanticipated events, except as may be required under applicable securities laws.

Non-IFRS Financial Information

This presentation uses non-IFRS financial information including mineral sands EBITDA, mineral sands EBIT, Group EBITDA and Group EBIT which are used to
measure both group and operational performance. A reconciliation of non-IFRS financial information to profit before tax is included in the supplementary slides. Non-
IFRS measures have not been subject to audit or review.

This presentation constitutes a summary of lluka’s financial performance and should be read in conjunction with the lluka Resources Limited ASX Preliminary Final
Report — 31 December 2014, which contains financial statements and consolidated financial statements of the group.



. ¢
Outline ,,_u,(f

= Zircon Demand

= Zircon Supply

= Need to Adapt



Zircon Demand ¢
1. lluka Tile Study ILUKA

PROPRIETARY CERAMIC TILE STUDY

= 4t gannual study
on ceramic tile.

= Focusing on China (4 regions),
SEA, India and Europe — representing
72% of world tile production

= [n 2015 large scale study in Europe,
In particular Spain, Italy, Turkey.

= Zircon loading of various type of tiles.

» Trend from one year to the other.
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- ILUKA
1. lluka Tile Study
In China, continuing shift towards glazed porcelain & rustic tiles, albeit slower
mPolycrystallineTiles ®Soluble Salt Tiles mGlazed Por@elain Rustic Tiles Crystal Jade mGlazed Ceramic Tiles
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Ceramic Market Study (2015) 5
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1. lluka Tile Study ILUKA

Comparative Index

Median Zircon Loading 2015 (g/sq.m)
350 1 (index base 100 for Glazed Ceramic Tiles)
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Zircon Demand ¢
1. lluka Tile Study ILUKA

Key messages:

Stable loadings since 2012
= High end and top brands are higher
= Variations as per colour and texture trends
= Digital printing sustains zircon usage

= No sign of substitution PROPRIETARY CERAMIC TILE STUDY
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1. lluka Tile Study 2. Zircon Processing ILUKA
Operating Model with Overcapacity
Milling
Fused Zirconia
Z0C

Casting

BEFORE: Invest Ahead of Demand

NOW:

= Cost Optimisation

= Swing Capacity (high cost)
= Low Return on Investment
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1. lluka Tile Study 2. Zircon Processing ILUKA

Trends in Concentration influenced by

x Cultural resistance

v Profitability pressure

v" Environmental regulations

v" Technology developments




Zircon Demand

1. lluka Tile Study

2. Zircon Processing
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3. End-Market Growth 1EUKA

Since 2012 the growth of zircon demand has been very modest
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1. lluka Tile Study 2. Zircon Processing 3. End-Market Growth 1LEUKA

lluka’'s analysis suggests demand has been under estimated
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Zircon Demand Zircon Supply ¢

1. Zircon Deposits ILUKA

x  The highest quality and most
accessible deposits are mined out

v There is plenty of zircon left in the
world... but

x Capital required to develop new
projects is higher per tonne of product

Unforeseen events translate in costs

» Governments modify the rules of the game
= Strikes and social unrest

13



Zircon bemand Zircon Supply

1. Zircon Deposits 2. Environmental Pressure

Rehabilitation is essential... but is also increasingly expensive
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ILUKA

External pressure related to the environment is ever growing
= Droughts
» Floods
=  Community

14
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3. Cyclical Effects ILUKA

The belief that the peaks of the cycle guarantee the viability of a project is no
longer valid... The recent peaks are shorter and induce substitution.

US$/mt FOB Zircon Prices
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Zircon Demand| Zircon Supply Need to Adapt ¢

1. Capital Discipline ILUKA

The Zircon industry can’t escape the change
Miners and processors alike need to have a very disciplined approach to return on capital
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The Industry Margin of -10% in 2016f is equivalent to 2009 levels
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Zircon Demand | Zircon Supply Need to Adapt
1. Capital Discipline 2. Developing Value

= Value protects from Substitution
= Environmental Impact
= Better rather than More

= Technology in Processing

¢

ILUKA

18



Zircon Demand | Zircon Supply Need to Adapt ¢

1. Capital Discipline 2. Developing Value | 3. Industrial Mineral ILUKA

From Commodity to Industrial Mineral

Technical Development
Commercial Initiative
Sustainable Practices
Financial Discipline

lluka will remain a leader
in this evolution
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Christian Barbier, General Manager Zircon Sales
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